COU RT AFFI RMS POM'S Rl GHT TO I NFORM TH El R 
CONSUMERS OF PRODUCTS' HEALTH BENEFITS 



FTC Administrative Law J udge Affirms that POM Wonderful May Deliver 
Its Scientifically Validated Health Benefit Information to Consumers 

May 23, 2012 (Los Angeles, CA) I n a 335 page ruling, the FTC's Administrative Law 
J udge has upheld POM Wonderful' s right to share valuable, scientifically-validated 
i nformation about the health benefits of its safe food with consumers. 

Si nee ]996, POM has been deeply committed to studyi ng the health benefits of the 
pomegranate, investing over 35 million dollars to support scientific research on 
Wonderful variety pomegranate products at 44 top universities and scientific centers 
around the globe. Out of the over 100 studies conducted, more than 70 have been 
published in significant peer- reviewed journals, together validating the health benefits 
of the pomegranate and pomegranate juice. Asa result of this ruling, POM Wonderful 
wi 1 1 f i nal ly be abl e to share the sci entif i c evi dence that hi ghl i ghts the val ue and power 
inherent in pomegranates and pomegranatejuicewith impunity. 

'Through its lawsuit against POM , the FTC tried to create a new, stricter industry 
standard, similar to that required for pharmaceuticals, for marketing the health benefits 
inherent in safefood and natural food-based products. Theyfailed," explained Craig 
Cooper, Chief Legal Officer for POM Wonderful LLC. "While we are still analyzingthe 
ruling, it is clear that we will be able to continue to promote the health benefits of our 
safe, food products without having our advertisements, marketing or public relations 
efforts preapproved by the FDA and without having to rely on double-blind, 
randomized, placebo-controlled studies, the standard required for pharmaceuticals. We 
consider this not onlyto bea huge win for us, but for the natural food products 
industry." 

The ruling states that: 

'The greater weight of the persuasive expert testi mony i n this case leads to the 
conclusion that where the product is absolutely safe, likePOM Products, and 



where the cl ai m or adverti sement does not suggest that the product be used as a 
substitute for conventional medical care or treatment, then it is appropriate to 
favor disclosure." (Page 248) 

In summary, the ruling has four very important implications: 

- Roll Global will not have to get preapproval from the FDA before making health 
claims about our food products. 

- Roll Global will not have to conduct the kind of double-blind, randomized, placebo- 
controlled studies that are required of the pharmaceutical industry. 

- TheAdmi ni strati ve Law J udgeaffirmed thescientific validity behind thegeneral 
health benefits of pomegranates. 

- The ruling completely exonerates POM regarding any claims of misrepresenting the 
health benefits of POM Wonderful 100% pomegranate juice and POM food products 
in broadcast or print interviews. 

If this ruling isadopted bythefull Federal Trade Commission, Roll Global, the parent 
company of POM Wonderful, would be under a 20-year order that requires scientific 
research to back up health benefit claims, but that order would not require FDA 
preapproval or language that would be i nterpreted as the standard of double- blind, 
randomized, placebo-controlled studies as requested by the FTC in their complaint. In 
effect, the nature of the order requi res Rol I Global to conti nue to do what it has always 
done- be transparent in delivering health information to consumers, backing upthat 
information with peer- reviewed, scientific research. 

Additionally, thej udgefound that among the ads challenged by the FTC, onlyafraction 
of these could be construed as making implied claims that POM J uiceor POMxtreats, 
prevents or reduces the ri sk of di sease. Although we di sagree with the f i ndi ng that some 
of our ads were potentially misleading, Roll Global will make appropriate adjustments if 
necessary to prevent that impression inthefuture. As to the remaining ads, the J udge 
disagreed with the FTC's position that these ads made disease clai ms and did not fi nd 
any wrongdoi ng i n thei r dissemi nati on. 



TheJ udgealso noted substantial evidence that demonstrates pomegranate juice has 
benefits. The simple fact isthat pomegranates are good for you. The ruling concludes 
that: 

'The persuasive expert testimony demonstrate[ed] thefollowing: The basic 
research, the Pantuck Study, and theCarducci Study, relied on by Respondents, 
support the conclusion that pomegranatejuice has a beneficial effect on prostate 
health. Competent and reliable scientific evidence supports the conclusion that 
the consumption of pomegranatejuice and pomegranate extract supports 
prostate health, including by prolonging PSA doubling time in men with rising 
PSA after pri mary treatment for prostate cancer. " (Page 282) 

Additional ly, the rul i ng determi nes that: 

'The basic research relied upon by Respondents (POM Wonderful) and the 
Forest/ Padma-Nathan Study support the conclusion that pomegranatejuice has 
a beneficial effect on erectile tissue physiology, health and function. The 
evidence relied upon by Respondents also supports the conclusion that 
pomegranatejuice is a potential treatment for erectiledysfunction." (Page 288) 

Ti me and ti me agai n, experts and data suggest that a diet rich i n fruits and vegetables 
provides significant health benefits. The public is well-served when studies on such safe 
and healthy food continue— both by government research agencies and by private 
institutions and parties such as POM. Because certai n products may in fact offer the 
promise of better health, Roll Global stands by the belief that it is important to share 
relevant scientific research as it becomes available. 

"POM Wonderful 100% pomegranatejuice has always been marketed to consumers in 
an honest manner, backed by scientific research. We have always believed inthe power 
of the pomegranate and are pi eased that we wi 1 1 be abl e to conti nue to showcase the 
fantastic health benefits inherent in this wonderful fruit," stated, Stewart A. Resnick, 
President of Roll Global. "Our investment in research will conti nue as we seek ways to 
make a healthy difference in the lives of people who enjoy POM Wonderful 100% 



pomegranate juice and other Roll Global products. We are committed to sharing what 
we learn about health through research with consumers." 

We wholeheartedly bel ieve i n the power of the pomegranate, and bel ieve our customers 
do, too. 

Roll Global is continuing to review the ruling and may update this statement as 
appropriate. 
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